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New Generation i30 beats key rivals on residual values

Offenbach, 21 March 2012

· Segment-best residual values in major European markets
· 5 Year Triple Care contributes to strong results
· Real-world benefits for private and fleet customers

Hyundai’s latest C-segment model, the New Generation i30, is expected to retain a greater percentage of its original price than its direct competitors, according to new independent studies in major European markets.  

Carried out by RV-guidebook Eurotax, leading French publication L’Argus, and Italy’s renowned Quattroruote, the analyses predict impressive residual values for the new model in France, Germany, Italy, Poland and Spain.

Customers can expect New Generation i30 to be a more sound investment than its key rivals in Germany.  Eurotax forecasts the 1,4-litre diesel version will retain 46% of its original price after three years and 60.000 km, outperforming established segment rivals such as the Ford Focus (42%), Peugeot 308 (40%) and Toyota Auris (42%).  Similarly, the 1,4-liter gasoline i30 (45%) scores significantly higher than the Focus (42%), 308 (37%) and Auris (41%).  

The results in Spain and Poland also favour Hyundai, with Eurotax again expecting New Generation i30 to achieve segment-best RVs.

The New Generation i30 is also recognised as an RV leader in France by L’Argus, reporting that i30 should retain 43% of its value for gasoline models and 46% for diesel models after three years and 75.000 km– better than Focus, 308 and Renault Mégane.  In Italy, over the same term Quattroruote expects figures of 46% and 47% respectively, ahead of Opel Astra, 308 and Mégane.

Allan Rushforth, Senior Vice President and COO at Hyundai Motor Europe, commented, “The impressive RVs for New Generation i30 are further evidence of the unrivalled value it offers fleet and private buyers.  Adding to the emotional appeal of its dynamic design and high-quality finish, these competitive RVs contribute to low total cost of ownership – a further rational reason to choose Hyundai.”

Hyundai’s comprehensive Five Year Triple Care assurance package provides European consumers with the ultimate peace of mind, comprising a five-year unlimited warranty, five years’ roadside assistance, and five years of vehicle health checks.

Germany 

Residual value figures (%) for new i30 compared to key rivals in German market

	Petrol-engine models
	RV (%)
	
	Diesel-engine models
	RV (%)

	Hyundai i30  
	45
	
	Hyundai i30  
	46

	Ford Focus
	42
	
	Ford Focus
	42

	Peugeot 308
	37
	
	Peugeot 308
	40

	Toyota Auris
	41
	
	Toyota Auris
	42


Source: Eurotax, 36 months & 60.000km

France  

Residual value figures (%) for new i30 compared to key rivals in French market

	Petrol-engine models
	RV (%)
	
	Diesel-engine models
	RV (%)

	Hyundai i30  
	43
	
	Hyundai i30  
	46

	Ford Focus
	41
	
	Ford Focus
	44

	Peugeot 308
	40
	
	Peugeot 308
	42

	Renault Megane
	39
	
	Renault Megane
	41


Source: L’Argus, 36 months & 75.000km

Italy

Residual value figures (%) for new i30 compared to key rivals in Italian market

	Petrol-engine models
	RV (%)
	
	Diesel-engine models
	RV (%)

	Hyundai i30  
	46
	
	Hyundai i30  
	47

	Opel Astra
	46
	
	Opel Astra
	45

	Peugeot 308
	41
	
	Peugeot 308
	39

	Renault Megane
	45
	
	Renault Megane
	42


Source: Quattroruote, 36 months & 75.000km

Poland

Residual value figures (%) for new i30 compared to key rivals in Polish market

	Petrol-engine models
	RV (%)
	
	Diesel-engine models
	RV (%)

	Hyundai i30  
	46
	
	Hyundai i30  
	47

	Ford Focus
	43
	
	Ford Focus
	45

	Peugeot 308
	42
	
	Peugeot 308
	43

	Toyota Auris
	46
	
	Toyota Auris
	49


Source: Eurotax, 36 months & 60.000km

Spain  

Residual value figures (%) for new i30 compared to key rivals in Spanish market

	Petrol-engine models
	RV (%)
	
	Diesel-engine models
	RV (%)

	Hyundai i30  
	42
	
	Hyundai i30  
	47

	Ford Focus
	42
	
	Ford Focus
	47

	Peugeot 308
	39
	
	Peugeot 308
	44

	Toyota Auris
	39
	
	Toyota Auris
	44


Source: Eurotax, 36 months & 60.000km

-Ends-

About Hyundai Motor Company

Established in 1967, Hyundai Motor Co. has grown into the Hyundai Motor Group, with more than two dozen auto-related subsidiaries and affiliates. Hyundai Motor -- which has six manufacturing bases outside of South Korea including the U.S., China, India, Russia, Turkey and the Czech Republic – sold 4.06 million vehicles globally in 2011. Hyundai Motor, which employs over 80,000 worldwide, offers a full line-up of products including small to large passenger vehicles, SUVs and commercial vehicles. 

About Hyundai Motor Europe

In 2011, Hyundai achieved record sales in Europe of 398.129 units, taking a best-ever 2,9% market share.  In May 2011, Hyundai achieved a landmark, passing 5.000.000 sales in Europe since imports began in 1977.  The company designs, engineers and manufactures cars in Europe, specifically for European customers.  This includes the i30, which performed as Hyundai’s top-selling model in 2011, with 96.000 units sold.  Hyundai sells cars in 28 European countries across 2.500 outlets. 

Further information about Hyundai Motor and its products is available at www.hyundai.com.

