Why tone of voice matters.
If your company could ‘speak,’ what kind of person would it be? Getting the right tone of voice is crucial to building business relationships. But you need to have a clear vision, strong values and consistent approach. Here are a few Open clients who make tonality a priority in all channels – from web and films to print materials.

Your tone of voice should. . . 

1) Reflect your brand values
2) Support your vision 
3) Build empathy
4) Encourage a dialog
5) Inspire and build trust

Ericsson tells emotive stories
With a so-called ‘outside in’ approach, the new Ericsson tone of voice starts with human needs. “We’re an innovative company that benefits business and society in many ways. These stories need to come out,” says Åse Lindskog, Senior VP Media and Press Relations, who engaged Open for a storytelling project. “People may forget facts, but they remember a compelling story,” she says. 

H&M attracts the right mindset
“Fashion is an energetic, fast-moving business,” says Carina Grauers, HR Department H&M, who collaborated with Open on a number of projects. “Our career website had to reflect the true H&M values.” Even while opening 250 stores last year, H&M managed to keep its value-driven culture alive and well – from Tokyo to New York.

Exchange stress for press
Our newest client, MyNewsdesk, is going global with their news exchange site – a place where journalists and companies can easily exchange press information, films and images – all linked to Google, Flickr and other social media tools. “We bring ease and simplicity to the social media PR jungle out there. So we wanted to create a sense of effortless simplicity and freshness in the tonality of our communications,” says Charlotte Ulvros, Marketing Director.



