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Epson’s ENGAGE2WIN Regional Dealers Programme won the Bronze award
for Excellence in B2B Marketing (left) and Epson’s initiative to sponsor youth footballers won the Bronze award for Excellence in Corporate Social Responsibility (right).

Singapore, 23 November 2016 – Epson, a world leader in digital imaging and printing solutions, has won two awards at the prestigious Marketing Excellence Award 2016.  A Bronze award for Excellence in B2B Marketing in Singapore was garnered for Epson’s ENGAGE2WIN Regional Dealers Programme, and Epson’s initiative to sponsor youth footballers from the National Football Academy on holistic overseas training stints won the Bronze award for Excellence in Corporate Social Responsibility. 

The Marketing Excellence Awards organized by Marketing Magazine, is Singapore’s main event recognizing excellence across the marketing communications services industry.  

Excellence in B2B Marketing - ENGAGE2WIN

The B2B Marketing category at the award recognizes the best organization that effectively reaches its B2B audience through creative marketing efforts which encompass advertising, branding, marketing and communications work for B2B brands. 

The ENGAGE2WIN dealer programme is a point-based reward programme for Epson’s dealers for its large format printers across 5 countries, enabling dealers to redeem rewards through an online catalogue. Dealers from Singapore, Malaysia, Indonesia, Thailand and Philippines are awarded points based on the sales of large format printers they make. 

Communication channels and collaterals were designed with a consistent look and feel for branding and top of mind recall. Communication channels include a programme website, welcome kit for new registrations and monthly emailers of promotions, as well as customized calls to drive call-to-action. Objectives of communications are to establish and nurture relationships as well as to manage and track dealer performance. 
 
The programme has helped to improve dealer relationship management and increased loyalty towards Epson products. In the first quarter of 2016 of the programme launch, dealers from 3 out of the 5 countries had more than 90% registration rate, with an average participation rate of 79% for all countries. 100% of the rewards budget had been fully expended by the second quarter of 2016, and points issued to dealers increased by 34% compared to the first quarter. 

The ENGAGE2WIN programme has also recently won Silver for Best Regional Loyalty Marketing Campaign at The Loyalty & Engagement Awards 2016 organized by Marketing Magazine. The award recognized companies’ regional marketing campaigns that have successfully increased customer proposition and buying behavior based on the value customers’ received from the campaign’s marketing strategy. 

Excellence in Corporate Social Responsibility – Epson’s Sponsorship of Youth Footballers

The Corporate Social Responsibility category recognizes the best marketing campaign, initiative or programme by an organization for a charity or cause the organization had a partnership or association with, resulting in positive effects and outcomes for society or the cause.

As part of a 3-year sponsorship to the Football Association of Singapore, Epson embarked on a campaign to raise awareness of the local football scene in Singapore and to support local football talent. 

Leveraging on its strategic relationships with world class sporting giants, Epson provided a series of training stints to Singapore’s young footballers, with one of Japan’s J2 League teams, Matsumoto Yamaga FC in June 2015. In December 2015, Epson Singapore offered Singapore national goalkeeper Izwan Mahbud the opportunity to train and be “talent-scouted” by the region’s best football managers at Yamaga FC. 

In June 2016, Epson offered six U-14 and U-15 youth players a training and cultural exchange experience where they trained with top J-League players and were exposed to new training techniques. 

The campaign rallied Singaporeans behind our local footballers, as people of all walks of life cheered our young players on, with local and overseas media keenly followed the developments. The CSR campaign also ignited goodwill among Epson fans on its youth development efforts, and reinforced the brand’s credibility as a preferred news maker and champion of the local football scene. 

“Both the awards are recognition of our strength and success of our regional marketing efforts and local CSR outreach. We would like to highlight that collaboration with the local football community and youth development is one of the ways we give back to the community and is integrated with our marketing efforts. We look to continue building the Epson brand in Singapore and the region, and to seek to support and inspire our youths to pursue their passions,” said Toshimitsu Tanaka, Managing Director (Southeast Asia), Epson Singapore.
***
About Epson
Epson is a global technology leader dedicated to connecting people, things and information with its original efficient, compact and precision technologies. With a lineup that ranges from inkjet printers and digital printing systems to 3LCD projectors, smart glasses, sensing systems and industrial robots, the company is focused on driving innovations and exceeding customer expectations in inkjet, visual communications, wearables and robotics.

Led by the Japan-based Seiko Epson Corporation, the Epson Group comprises more than 73,000 employees in 91 companies around the world, and is proud of its contributions to the communities in which it operates and its ongoing efforts to reduce environmental impacts.
http://global.epson.com/

About Epson Southeast Asia
Since 1982, Epson has developed a strong presence across major markets in Southeast Asia. Led by the regional headquarters, Epson Singapore Pte Ltd., Epson Southeast Asia spans an extensive network of 10 countries, and is responsible for delivering and supporting Epson’s cutting-edge consumer and business digital imaging products to the customers of these markets through its comprehensive infrastructure of over 360 service outlets, 10 Epson solution centres and 8 manufacturing facilities. http://www.epson.com.sg  

About Epson Philippines
Epson’s corporate presence in the Philippines commenced in 1998. It grew rapidly into a billion peso company in a span of a few years from its establishment due to its client-oriented approach in its business management style by its dedicated and innovative staff members and officers.  Epson Philippines has an extensive network of 77 Authorized Service Centers nationwide with more than 200 dealers and more than 800 shops across the Country. For more details, please visit our website (www.epson.com.ph) or our Facebook page (http://www.facebook.com/EpsonPhilippines). 
For product inquiries and technical support, please contact Epson Customer Care at: Metro Manila: (02) 441-9030; Toll Free: 1-800-1069-37766 (PLDT), 1-800-3-0037766 (DIGITEL) or visit the Epson Customer Care website: http://customercare.epson.com.ph 
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