Market Study:
Food Packaging -
Europe

./ / eresene



http://www.ceresana.com/en/

Market Study Food Packaging - Europe: 22 Countries, 102 Producers, 660 Pages

Dear readers,

Nowadays, information is avai-
lable at the push of a button,
always, and in overwhelming
amounts. But what is the best
way to find the crucial data
amongst all that information?
That is why several thousand
companies use the know-
ledge of our employees. Based
on their extensive experience,
they provide decisive data for
the benefit of their customers.
The clearly arranged and prac-
tice-oriented studies of Cere-
sana offer precise analyses and
well-founded forecasts - also
for your markets!

Why you should make use
of our knowledge

Our time-tested understan-
ding of the markets helps you
to even better assess potential
chances, new products and
technologies, but also your
competitors. Use this know-
ledge to shape an evermore
effective and efficient future
for your company.

We provide you with reliable
forecasts regarding products

This study is useful for:

and markets. Getvaluableinfor-
mation about global trends as
well as opportunities and risks.
Our studies will save you time
and money and help you pre-
vent costly wrong decisions.

We are your market experts
Ceresana is the most trusted
market research company for
the industrial sector. In addi-
tion to single-client studies,
our clients also profit from al-
ready more than 90 multi-cli-
ent market studies.

We would be pleased to assist
your company in this challeng-
ing market environment!

y/

Yours faithfully, Oliver Kutsch

Ourstudies - Your benefits

« Gain new customers
Our studies show who are
potential new customers and
where you can find them

+ Locate new procurement
markets
Recognize better or alterna-
tive sources of supply

« Improve your understan-
ding of your competitors
Who exactly are your com-
petitors - and what are their
strengths and weaknesses

« Obtain a more detailed pic-
ture of your segment
Learn which time is the best
for entering or leaving a mar-
ket

« Have a look at the future
Find out if new investments
and technologies are worth-
while and how to gain access
to future markets. We also
show possible market scena-
rios

« Recognize opportunities
and risks
Identify opportunities and
risks on your target markets
in time

* Producers and traders of packaging film, bags and sacks,
stand-up pouches, shrink and stretch films, plastic containers,
caps and closures, labels, wrapping papers, corrugated board,
solid board and cardboard packaging, cans, tubes, aluminum
film or container glass

« Suppliers of raw materials including polyethylene, polypropy-
lene, PET, PVC, paper, corrugated board, solid board, tinplate,
aluminum, and container glass as well as additives such as
antioxidants or stabilizers

* Producers and traders of food, bottlers and packers as well as
the sector packaging printing

« Executive board, strategic planning, business development,
R&D, technology, market research, marketing, sales and dis-
tribution, and procurement

In this brochure you will find
the following information:

« An introduction on page 3

« A summary of the table of
contents on page 4

« Following this, there are
example pages from the study

* Please use the form on the last
page to easily order your copy
or a free reading sample!

Order online now! 2 Www.ceresana.com/en



http://www.ceresana.com/en/market-studies/ceresana-order-market-studies.html

Market Study Food Packaging - Europe: 22 Countries, 102 Producers, 660 Pages

The study examines the Euro-
pean market for food packag-
ing. Beverages are not con-
sidered. The analysis includes
packaging made of plastics,
paper and cardboard (includ-
ing corrugated board), metal
and glass. The demand for
food packaging will be ana-
lyzed for 12 applications (Bak-
ery and Pastry, Ready-Made
Meals, Fresh Fruits and Vegeta-
bles, Chilled and Frozen Food,
etc.) and 16 types of packag-
ing (such as films, bags, cans,
caps and closures). The market
for plastic food packaging for
the 8 countries with the largest
sales volume will be divided
into individual types of plastic
(polyethylene, polypropylene,
PET, and other plastics). The
study also considers secondary
and transport packaging which
is used as the outer packaging
and for transporting food. Ce-
resana expects the European
market for food packaging to
reach a volume of 38.2 million
tonnes in 2022.

Complex Trends Determine
the Market

The market for food packag-
ing is determined by a large
variety of trends. Materials
are replaced by others, for ex-
ample metal by plastics. In the
Plastics segment, individual
types of plastics are gaining in
importance at the expense of
others. At the same time, new
and innovative types of pack-
aging and technologies are
developed, such as stand-up
pouches, modified atmosphere
packaging, intelligent packag-
ing, high barrier film, shelf-
ready packaging. Dynamics
in individual applications vary
depending on the sector and

Order online now!

country and are influenced
by regulations and consumer
trends. The consumer behavior
and expectations are changing
due to new technologies, an
improved access to informa-
tion, social trends as well as
new distribution channels. All
this is having an impact on the
way of packaging food. Manu-
facturers are confronted with
having to find a way of meet-
ing all these requirements.

Increasing Amount of Pack-
aging Made of Bioplastics

The market for bioplastics is
rapidly growing. Packaging
solutions, especially single-
use food packaging, will have
a great potential for the usage
of bioplastics. In Europe, the
demand for bioplastics in the
packaging industry is expected
to increase by more than 15%
p.a. As the term sustainability
is clearly gaining in importance
for evermore consumers, the
demand volume of packaging
solutions that are considered
to be environmentally friendly
will experience strong growth
rates. This also includes pack-
aging solutions made of recy-
cled plastics. To some degree,
paper packaging can profit
from this trend as well. How-
ever, sustainability alone is not
enough. Glass packaging, for
example, is considered to be
sustainable, but its European
demand will fall by more than
1% p.a. over the next years.

Smart Packaging for Smart
Consumers

Consumers expect lightweight
and practical packaging, a long
shelf life, complete information
about the packaged product
and an appealing design. The

industry is steadily launching
new products and technolo-
gies and is on the right track
to meet the requirements laid
down by consumers. Stand-up
pouches are used in more and
more areas in order to reduce
the packaging weight and re-
source deployment. The shelf
life of food can be extended
by modifying the gas compo-
sition inside the package. This
method is called modified at-
mosphere packaging (MAP).
All in all, consumers are better
informed and wish to have as
many details about the prod-
uct as possible.

Convenience is the Key

The development of individu-
al food segments is having an
influence on the type and de-
mand volume of packaging.
Here, the domestic production
volume of the particular food
product is playing an impor-
tant role as many of them are
packaged right or shortly after
they have been manufactured
orharvested. The outputinturn
is often strongly influenced by
domestic demand in the re-
spective country. Therefore,
both figures are relevant for
the market analysis. Packaging
demand for chilled and fro-
zen food as well as for ready-
made meals is expected to ex-
perience the highest growth
rates. The reason for this is the
growing orientation of con-
sumers towards convenience
food. The sales volume of pack-
aging for canned and pre-
served food, however, is drop-
ping. The dynamic of the pack-
aging market can vary strongly
in the individual food seg-
ments according to the ma-
terial and type of packaging.

www.ceresana.com/en
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1 Market Data
1.1 Europe
1.1.1 Food Packaging
1.1.2 Food Packaging — Plastics
1.1.2.1 Applications
1.1.2.2 Types of Packaging
1.1.2.3 Types of Plastics (PE,
PP, PET & Others)
1.1.3 Food Packaging — Paper
and Cardboard
1.1.3.1 Applications
1.1.3.2 Types of Packaging
1.1.4 Food Packaging — Metal
1.1.4.1 Applications
1.1.4.2 Types of Packaging
1.1.5 Food Packaging — Glass
1.2 Austria
121 ..
1.3 Belgium
131..
1.4 Bulgaria
141 ..
1.5 Czechia
151 ..
1.6 Finland
161 ..
1.7 France
171 ..
1.8 Germany
181 ..
1.9 Greece
191 ..
1.10 Hungary
1.10.1 ...
1.11 Italy
1111 ..
1.12 Lithuania
1121 ..
1.13 Norway
1131 ..
1.14 Poland
1141 ..
1.15 Portugal
1151 ..
1.16 Romania
116.1 ..
1.17 Russia
117.1 ..
1.18 Slovakia
1181 ..
1.19 Spain
1191 ..
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Example from chapter 1
Market analyses of demand
for food packaging

L |
Lo |
LR,

1,000 tonnes
|l

2006 2010 2012

Spreads ® Bakery and Pastry
® Fresh Meat and Fish H Breakfast Cereals
¥ Canned and Preserved Food ® Dairy Products
® Sauces and Condiments " Confectionery and Snacks

2008 2014  2016p  2018p

® Ready-Made Meals
® Chilled and Frozen Food

2020p  2022p

. p=prognosis
Fresh Fruits and Vegetables
Dry Food

Ceresana

1.20 Sweden 3.2.3 Other Packaging Papers
1.20.1 ... 3.2.4 Corrugated board

1.21 The Netherlands Packaging
1211 ... 3.2.5 Solid Board Packaging

1.22 Turkey 3.3 Metal Food Packaging
1.22.1 .. 3.3.1 Cans

1.23 United Kingdom 3.3.2 Tubes
1.231 .. 3.3.3 Other Containers

1.24 Rest of Europe 3.3.4 Caps & Closures
1.241 ... 3.3.5 Film and Barrier Layers

2 Applications 34 Contaiper Glass Food
2.1 Spreads Packaging

2.2 Bakery and Pastry
2.3 Ready-Made Meals

4 Company Profiles
Austria (5 Producers)

2.4 Fresh Meat and Fish Belgium (5)
2.5 Breakfast Cereals Croatia (1)
2.6 Chilled and Frozen Food Cyprus (1)
2.7 Canned and Preserved Food Czechia (1)
2.8 Dairy Products Denmark (1)
2.9 Fresh Fruits and Vegetables  Finland (4)
2.10 Sauces and Condiments France (6)
2.11 Confectionery and Snacks ~ Germany (15)
2.12 Dry Food Greece (2)
2.13 Others Ireland (1)
. Italy (11)
3 Materla.ls and Types of Luxembourg (2)
Packaging Norway (1)
3.1 Plastic Food Packaging y
; . . Portugal (1)
3.1.1 Packaging Film (Primary .
. Russia (1)
Packaging) San Marino (1)
3.1.2 Bags and Sacks Spain (5)
3.1.3 Shrink / Stretch Films Sweden (3)

3.1.4 Rigid Containers
3.1.5 Caps & Closures
3.2 Paper and Cardboard Food

Switzerland (13)
The Netherlands (5)

Packaging Turke_zy 3)
Ukraine (1)
3.2.1 Bags and Sacks United Kingdom (13)
3.2.2 Labels 9
4 www.ceresana.com/en
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1.22 Turkey - Types of Plastics 1.13.3 Norway - Paper and Cardboard (Including Corrugated
Board)

In 2014, the segment Packaging Films recorded the largest market share in the area of
plastic food packaging. Here, PE and PP were the most important types of plastics ac- 1.13.3.1 Applications

counting for X or X tonnes. The demand for rigid containers made of PP amounted to

. . ) X ) In 2014, the demand for paper and cardboard food packaging amounted to X tonnes.
X tonnes. In the future, rigid containers made of PET will experience the most dynamic

Compared to 2006, this corresponds to an AAAGR of X%. The most important sales
growth rate of X% p.a.

market in this area of packaging in 2014 was Chilled and Frozen Food. The second lar-

- est application was Fresh Meat and Fish. The area of Ready-Made Meals will experi-
1::;::0 2006 2008 2010 2012 2014 2016p 2018p 2020p 2022p 22‘:'1;2 9 PP Y p

ence the most dynamic growth rate of X%. For the following eight years, we expect de-

:;::':(saging X X X X X X X X X f : i
- ) y ’ ’ < < . o x mand for paper and cardboard food packaging to rise at a rate of X% in 2022.
- "
::T Cha pter 1: Extensive market data In1,000 tonnes 2006 2008 2010 2012 2014 2016p 2018p 2020p 2022p gy
Others on Europe and 22 countries: Spreads X R X R X ® X R G X
Sags and Sacks . Market Sp||t by 4 materla|5, 16 Bakery and Pastry X X X X X X X X X: X

Ready-Made

types of packaging as well as 12 eals

Fresh Meat and

PE

Others

X X X X X X X X X X X X X X X X X X X
L]

Shrink / Stretch app lications Fish

Films . e e . Sreakfost X X X X X X X X X X
pe Materials split individually by type Gilsandte 0  x x x o x
Others i 2 g zen

— of packaging and application Gmeimive Ly x x x x x xix
o « Facts for the 8 largest European Dairy Products x x x x x x x x x«x
e markets: types of packaging split fehfutad % x x  x X X X X XX
PET by individual types of plastics Suceeane. X X X X X X X X X X
Others Confectionery X X X X X X X X X7 X
Caps & Closures X X X X X X X X X 2ncSnacs

- X 52 - - - 52 - - - Dry Food X X X X X X X X X X
Others X X X X X X X x| x Others X X X X X X X X X X

Total X X X X X X X X X X Total X X X X X X X X X X

Table: Demand for plastic food packaging in Turkey from 2006 to 2022 — split by type Table: Demand for paper and cardboard food packaging in Norway from 2006 to 2022

of plastic - split by application

2.3 Ready-Made Meals

This category includes all types of food that are ready for consumption and only have
to be heated and/or mixed with water. Instant soups belong to ready-made meals as

well. Products of the conventional gastronomy do not count among this category.

In 1,000 tonnes 2006 2008 2010 2012 2014 2016p 2018p (Chapter 2: Demand for fOOd paCkag-

P x x x x x_ x_x |ing foreach of the following 12 appli-
Bulgaria 5 . . o . .
E— cations, split by 22 individual countries:
Finland

_  Spreads

Greece

+ Bakery and Pastry

* Ready-Made Meals
* Fresh Meat and Fish
* Breakfast Cereals

United Kingdom
Italy
Lithuania

The Netherlands

Norway

e + Chilled and Frozen Food
portugal « Canned and Preserved Food
e « Dairy Products

esen * Fresh Fruits and Vegetables
Spain + Sauces and Condiments

. + Confectionery and Snacks
[ Dry Food

X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X

Rest of Europe

Others

Total

x
<
x
<
x
<
x

Table: European demand for food packaging in the Ready-Made
2006 to 2022 - split by major countries

In the area of Chilled and Frozen Food, more and more different ready-made snacks

are being produced. Packaging is to be as lightweight as possible so that the food can

Order online now! 5 Www.ceresana.com/en
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3.1. Plastic Food Packaging

During the past eight years, European demand for plastic food packaging rose by an
average of X% per year. About X% of the European consumption volume in 2014 were
used in Germany. Recording a demand volume of slightly more than X tonnes, Germany
ranked first, followed by Italy and France. The highest relative increase at rates of X%
p.a. between 2014 and 2022 is forecast for Russia. The least dynamic development is
anticipated for Spain. In total, we expect European demand for plastic food packaging

to reach a volume of about X tonnes by 2022. This constitutes an average growth rate

of X% per year between 2014 and 2022.

(Chapter 3: Demand in 22 countries, split
by material and individual types of pack-
aging within the material groups:

« Plastics

« Packaging Film (Primary Packaging)

Bags and Sacks

Shrink / Stretch Films

Rigid Containers

Caps & Closures
Paper and Cardboard (including Cor-
Graph: European demand for plastic food p, rugated Boa rd)

million tonnes

2006 2008 2010 2012

11 Packaging Film
© Ceresana ® Shrink and Stretch Film
m Caps & Closures

f kagi
o paciaams + Bags and Sacks
3.1.1 Packaging Film (Primary| * Labels
In 2014, about X million tonnes of primaryj hd Other PaCkaging Pa perS
ment in Europe. In the past eight years, den] o Corrugated Boa rd Packaglng
About X% of European demand in 2014 w .

Solid Board Packaging
Metal

« Cans

» Tubes

« Other Containers
Caps & Closures

Film and Barrier Layers
« Container Glass

tonnes.

In 1,000 tonnes 2006 2008 2010 2012

x
x
x
x

Belgium

Bulgaria

Germany
Finland

France

Greece

United Kingdom
Italy

Lithuania

The Netherlands
Norway

Austria

Poland

Portugal
Romania

Russia

Sweden
Slovakia

Spain

Czechia

Turkey

Hungary

X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X X X X

X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X
X X X X X X X X X X X X X X X X X X X

X X X X X X X X X X X X X X X X X X X

Rest of Europe

Total

x
x
x
x
X
X
X
x
x
x

Table: European demand for plastic packaging film in the food segment from 2006 to

2022 - split by countries

The highest relative increase in the next eight years is forecast for Russia. Market vol-
ume in this country is likely to rise by an average of X% p.a. to approx. X tonnes in 2022.
Turkey and Lithuania will also experience above-average growth rates. The weakest
development is anticipated for the Portuguese market. Its market volume of plastic

films for primary food packaging will fall by an average of X% p.a. by 2022.

Order online now! 6 Www.ceresana.com/en
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Sappi Europe SA Specific Information About Food Packaging

“Al Fi "
Glaverbel Building, 166 Chaussée de la Hulpe gro Finess
1170 Brussels
Belgium
Tel: +32 2 676 9700
Web: www.sappi.com

« one-sided coated glossy paper

e used as a quality wrapper for confectionery, snack and food, flat bag, food, snack and sugar sa-
chet, as well as soup pouches

« weights from 40 g/m? to 100 g/m?

Financial Key Data e conversion process: embossing, lamination to film and foil, and PE/PVDC coating

(in billion US$) 2011/12 2012/13 2013/14 2014/15 “Algro Primess”:
Total Revenues 6.35 6.35 5.93 6.06 « intense white and high gloss paper
Net Income 040 0.63 0.59 0.66 * weights from 40 g/m? to 100 g/m*

Financial data mentioned belongs to Sappi Ltd, 48 Ameshoff Street, Braamfontein, Johannesburg, South Africa e used as a quality wrapper for confectionery, snack and food, flat bag, food, snack and sugar sa-

General Information About the Company chet, as well as soup pouches

Divisions, Sappi Europe is a manufacturing company for a wide range of wood pulp, e conversion process: embossing, lamination to film and foil and PE/PVDC coating

BroguctiRancs paper pulp and paper-based products. "Algro Baress":

A R A & . e one side coated glossy paper
Production Sites The company owns seven European production sites located in:

ights fi 80 ? to 140 2
e Maastricht, The Netherlands ¢ weightsirom g/m*to g/m

. « end-use application: confectionery and snack wrapper, flat bag and seed bag
Lanaken, Belgium
"Algro Nature”:

* weights from 40 g/m? to 80 g/m?

.
e Gratkorn, Austria

« Alfeld, Ehingen and Stockstadt, Germany
.

L « used as a quality wrapper for confectionery, snack and food, flat bag, food, snack and sugar sa-
Kirkniemi, Finland

chet, as well as soup pouches

Profile Summa Sappi Eur . R o "
vy PP e conversion process: lamination, varnishing and PE extrusion

Chapter 4: In-depth profiles for
omeso] EUrOpE’s largest manufacturers,
s=otil including Amcor, Auxiliar Conser-
] VEra, Berry Plastics, Coveris, DS
2ver SMITH, Karatzis, Reynolds, Riw-
-ind isa, Sealed Air, Smurfit Kappa,
<aret Sonoco, and Tetra Pak. (The pro-
files are assigned to the country
— in which the company is head-
quartered and include JVs and

| subsidiaries.)

produce; « mineral oil-based binders are replaced by vegetable-based coating ingredients

16 sales “Algro Topwhite":
« weights from 40 g/m? to 70 g/m?

e used as a quality wrapper for confectionery, snack and food, flat bag, food, snack and sugar sa-

chet, as well as s¢”

. wnesonprod Chapter 4: Data and facts on major
wraernebenanel producers, clearly arranged by:

. weaassmennd © CoOntact details
 Turnover and profit
* Production sites
Profile summary

Product details

Thank you very much for your
confidence!

For more than a decade, we have been sup-
plying several 1,000 customers from more than
55 countries: medium-sized companies, multi-
national enterprises as well as associations.

Market expertise to your success.

Do you have any further questions? Order now your

Please do not hesitate to contact us! .
* market studies or

Ceresana « free reading samples

Blarerstr. 56, 78462 Constance, Germany

Phone: +49 7531 94293-0 Fax +49 7531 94293-27 online at www.ceresana.com/en, via fax,
E-Mail: info@ceresana.com phone or e-mail - quickly and easily.
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1) Please Choose Market Studies or Country Profiles

Plastics

[ ] Bioplastics (3" edition)

[] Engineering Plastics

[ ] Expandable Polystyrene (2" ed.)

[ ] Plastics - Europe*

[_] Polyamide - PA6 & PA66

[_] Polyethylene - HDPE (3" ed.)
[ ] Polyethylene - LDPE (2" ed.)
[] Polyethylene - LLDPE (2™ ed.)
[] Polypropylene (3" ed.)

] Polystyrene

[] PUR & Isocyanates (2" ed.)
[] Polyvinyl Chloride (3 ed.)

[ ] silicones

[] synthetic Rubber

[] Thermoplastic Elastomers
Additives

[ ] Antioxidants (2" ed.)

[ ] Biocides

[_] Fillers (3 ed))

[ ] Flame Retardants (3 ed.)
[_] Pigments (3 ed))

[ ] Plasticizers (3" ed.)

[] Stabilizers (2™ ed))
Chemicals

[ ] Benzene (2™ ed.)

[] Butadiene

[] Butanol

[] carbon Black (2" ed.)

] Catalysts

[_] Chelating Agents (3 ed.)
[_] Ethylene (2" ed.)

[] Flavors

[] Fragrances
|:| Hydrofluoric Acid & Fluorochemicals

[] Propylene (2™ ed.)

[] Solvents (3 ed.)

] Styrene

[] Surfactants (2" ed.)

|:| Titanium Dioxide

[ ] Toluene

] Xylene

Packaging

[ ] Bags and Sacks - Europe

[ ] Bags and Sacks - World

|:| Caps & Closures - Europe

|:| Corrugated & Solid Board & Carton
[ ] Flexible Packaging - Europe

[ ] Food Packaging - Europe

[] Plastic Bottles - Europe

[ ] Plastic Caps & Closures - Europe

|:| Plastic Films - World

[ ] Rigid Metal Packaging - Europe
Industry

[ ] Adhesives - Europe (2™ ed)

[ ] Adhesives - World (2" ed.)

[] Bitumen - Europe

[ ] Doors & Windows - Europe

[] Insulation Material - Europe

[] Paints & Varnishes - Eur. (2™ ed.)

[] Paints & Varnishes - World
] Pipes - Europe

[] Plastic Pipes - Europe (2" ed.)
[ ] Plastic Pipes - World

[ Printing Inks - World
Agriculture

[ ] Ammonia - World

[ ] Crop Protection - World

[ ] Fertilizers - Europe (2" ed.)
|:| Fertilizers - World

[[] Urea - World

Value Chains

[ ] Ethylene - China

[] Ethylene - USA
[ ] Propylene - China

|:| Plastic Caps & Closures - World

[] Propylene - USA

|:| Plastic Containers - World

* New: Individual Country Profiles for the Market Study: Plastics - Europe

[] Belgium [ ] France
|:| Russia |:| Spain

2) Language [ | German
3) Edition (Content is identical)

[ ] English

L] Germany
[ ] The Netherlands

[ ] 1taly
|:| Turkey

[ ] Please send us free reading samples first

[ ] Poland
[] United Kingdom

[ ] Basic (= book) for one site

[ ] Premium (= PDF file + book) for one site
[ ] Corporate (= printable PDF file) for all sites
[ ] all data in Excel (available with Corporate or Premium) for licensed site

additional book(s) for licensed site
[ ] New: Country Profiles (PDF file) for one site

Prices
€2,700
€3.900 When ordering
2 studies: 10% discount
€3.900 3 studies: 20% discount
€750
€200

€500 each (introductory price)

Upon receiving your order we will send the invoice immediately. PDF-files can be sent by email. [l
Prices include shipping. (Customers from Germany: plus 19% VAT.) Our GTC apply. [l
If paying by credit card: Card Number: Expiry date: [l

4) Contact Details
Title/Name

Company
Department

Address

Email

Phone

5) Order by

Phone +49 7531 94293 0

Fax  +49 7531 94293 27

Email order@ceresana.com

Web www.ceresana.com

Post Ceresana
Technologiezentrum
D-78462 Constance
Germany

Order now! -


http://www.ceresana.com/en/market-studies/plastics/bioplastics/
www.ceresana.com/en/market-studies/plastics/engineering-plastics/
http://www.ceresana.com/en/market-studies/plastics/expandable-polystyrene/
http://www.ceresana.com/en/market-studies/plastics/polyethylene-hdpe/
http://www.ceresana.com/en/market-studies/plastics/polyethylene-ldpe/
http://www.ceresana.com/en/market-studies/plastics/polyethylene-lldpe/
http://www.ceresana.com/en/market-studies/plastics/polypropylene/
http://www.ceresana.com/en/market-studies/plastics/polystyrene/
http://www.ceresana.com/en/market-studies/plastics/pur-isocyanates/
http://www.ceresana.com/en/market-studies/plastics/polyvinyl-chloride/
http://www.ceresana.com/en/market-studies/plastics/silicones/
http://www.ceresana.com/en/market-studies/plastics/synthetic-rubber/
http://www.ceresana.com/en/market-studies/plastics/thermoplastic-elastomers/
http://www.ceresana.com/en/market-studies/additives/antioxidants/
http://www.ceresana.com/en/market-studies/additives/biocides/
http://www.ceresana.com/en/market-studies/additives/fillers/
http://www.ceresana.com/en/market-studies/additives/flame-retardants/
http://www.ceresana.com/en/market-studies/additives/pigments/
http://www.ceresana.com/en/market-studies/additives/plasticizers/
http://www.ceresana.com/en/market-studies/additives/stabilizers/
http://www.ceresana.com/en/market-studies/chemicals/benzene/
http://www.ceresana.com/en/market-studies/chemicals/butanol/
http://www.ceresana.com/en/market-studies/chemicals/butadiene/
http://www.ceresana.com/en/market-studies/chemicals/carbon-black/
http://www.ceresana.com/en/market-studies/chemicals/catalysts/
http://www.ceresana.com/en/market-studies/chemicals/chelating-agents/
http://www.ceresana.com/en/market-studies/chemicals/ethylene/
http://www.ceresana.com/en/market-studies/chemicals/flavors/
http://www.ceresana.com/en/market-studies/chemicals/fragrances/
http://www.ceresana.com/en/market-studies/chemicals/fluorochemicals/
http://www.ceresana.com/en/market-studies/chemicals/propylene/
http://www.ceresana.com/en/market-studies/chemicals/solvents/
http://www.ceresana.com/en/market-studies/chemicals/styrene/
http://www.ceresana.com/en/market-studies/chemicals/surfactants/
http://www.ceresana.com/en/market-studies/chemicals/titanium-dioxide/
http://www.ceresana.com/en/market-studies/chemicals/xylene/
http://www.ceresana.com/en/market-studies/packaging/bags-and-sacks-europe/
http://www.ceresana.com/en/market-studies/packaging/caps-and-closures-europe/
http://www.ceresana.com/en/market-studies/packaging/flexible-packaging-europe/
http://www.ceresana.com/en/market-studies/packaging/plastic-bottles-europe/
http://www.ceresana.com/en/market-studies/packaging/plastic-containers-world/
http://www.ceresana.com/en/market-studies/packaging/plastic-films-world/
http://www.ceresana.com/en/market-studies/industry/adhesives-europe/
http://www.ceresana.com/en/market-studies/industry/adhesives-world/
http://www.ceresana.com/en/market-studies/industry/bitumen-europe/
http://www.ceresana.com/en/market-studies/industry/windows-and-doors-europe/
http://www.ceresana.com/en/market-studies/industry/insulation-europe/
http://www.ceresana.com/en/market-studies/industry/paints-varnishes-world/
http://www.ceresana.com/en/market-studies/industry/pipes-europe/
http://www.ceresana.com/en/market-studies/industry/plastic-pipes-world/
http://www.ceresana.com/en/market-studies/industry/printing-inks-world/
http://www.ceresana.com/en/market-studies/agriculture/ammonia/
http://www.ceresana.com/en/market-studies/agriculture/crop-protection/
http://www.ceresana.com/en/market-studies/agriculture/fertilizers-world/
http://www.ceresana.com/en/market-studies/agriculture/urea/
http://www.ceresana.com/en/market-studies/value-chain/ethylene-china/
http://www.ceresana.com/en/market-studies/value-chain/ethylene-usa/
http://www.ceresana.com/en/market-studies/value-chain/propylene-china/
http://www.ceresana.com/en/market-studies/value-chain/propylene-usa/
http://www.ceresana.com/en/market-studies/industry/plastic-pipes-europe/
http://www.ceresana.com/en/market-studies/industry/paints-varnishes-europe/
http://www.ceresana.com/en/market-studies/agriculture/fertilizers-europe/
http://www.ceresana.com/en/market-studies/chemicals/toluene/
http://www.ceresana.com/en/market-studies/packaging/plastic-caps-europe/
http://www.ceresana.com/en/market-studies/packaging/plastic-caps-world/
www.ceresana.com/en/market-studies/packaging/rigid-metal-packaging-europe/
http://www.ceresana.com/en/market-studies/plastics/polyamide-pa6-pa66/
http://www.ceresana.com/en/market-studies/packaging/corrugated-board-solid-board-cartonboard-europe/
http://www.ceresana.com/en/market-studies/plastics/plastics-europe/

	Bioplastics: Off
	Butanol: Off
	Plastic Films - World: Off
	Engineering Plastics: Off
	Carbon Black: Off
	Rigid Metal Packaging - Europe: Off
	Expandable Polystyrene: Off
	Catalysts: Off
	Plastics - Europe: Off
	Chelating Agents: Off
	Adhesives - Europe: Off
	Polyamide: Off
	Ethylene: Off
	Adhesives - World: Off
	Polyethylene - HDPE: Off
	Flavors: Off
	Bitumen - Europe: Off
	Polyethylene - LDPE: Off
	Fragrances: Off
	Doors and Windows - Europe: Off
	Polyethylene - LLDPE: Off
	Hydrofluoric Acid & Fluorochemicals: Off
	Insulation - Europe: Off
	Polypropylene: Off
	Propylene: Off
	Paints & Varnishes - Europe: Off
	Polystyrene: Off
	Solvents: Off
	Paints & Varnishes - World: Off
	Polyurethanes & Isocyanates: Off
	Styrene: Off
	Pipes - Europe: Off
	Polyvinyl Chloride: Off
	Surfactants: Off
	Plastic Pipes - Europe: Off
	Silicones: Off
	Titanium Dioxide: Off
	Plastic Pipes - World: Off
	Synthetic Rubber: Off
	Toluene: Off
	Printing Inks - World: Off
	Thermoplastic Elastomers: Off
	Xylene: Off
	Ammonia - World: Off
	Antioxidants: Off
	Bags and Sacks - Europe: Off
	Crop Protection - World: Off
	Biocides: Off
	Bags and Sacks - World: Off
	Fertilizers - Europe: Off
	Fillers: Off
	Caps & Closures - Europe: Off
	Fertilizers - World: Off
	Flame Retardants: Off
	Corrugated Board, Solid Board & Carton - Europe: Off
	Urea - World: Off
	Pigments: Off
	Flexible Plastic Packaging - Europe: Off
	Plasticisers: Off
	Food Packaging - Europe: Off
	Ethylene - China: Off
	Stabilizers: Off
	Plastic Bottles - Europe: Off
	Ethylene - USA: Off
	Plastic Caps - Europe: Off
	Propylene - China: Off
	Benzene: Off
	Plastic Caps - World: Off
	Propylene - USA: Off
	Butadiene: Off
	Plastic Container - World: Off
	Plastics - Belgium: Off
	Plastics - France: Off
	Plastics - Germany: Off
	Plastics - Italy: Off
	Plastics - Poland: Off
	Plastics - Russia: Off
	Plastics - Spain: Off
	Plastics - The Netherlands: Off
	Plastics - Turkey: Off
	Plastics - United Kingdom: Off
	German: Off
	English: Off
	reading samples: Off
	Basic-Edition: Off
	Premium-Edition: Off
	Corporate-Edition: Off
	all data in Excel: Off
	additional printout: [ ]
	Country Profiles: Off
	Mastercard: Off
	VISA: Off
	Card Number: 
	valid through: [ ]
	AmEx: Off
	Title/ Name: 
	Company: 
	Department: 
	Address: 
	E-mail: 
	Tel: 
	Order now!: 


