This press kit contains information about LEGOLAND®. If you have any questions please feel free to call the PR and Press Department at +45 7950 1801. On
our press site www.mynewsdesk.com/dk/legolandbillund you can find the latest
press releases, photos and video material.
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The history of LEGOLAND®
LEGOLAND is Denmark’s largest tourist attraction outside the capital city, Copenhagen. Since
it was founded in 1968, LEGOLAND has provided family fun and entertainment - intended
primarily for children aged 2-12 years. The LEGOLAND park’s success is built on 65 million
LEGO® bricks and inseparable ties to the LEGO Group, in which play, imagination, creativity
and learning are combined to create unique entertainment for park visitors to enjoy.
The LEGOLAND idea was born in the early 1960s. LEGO
toys were beginning to conquer the world and people
flocked to Billund in Denmark to get a first-hand impression of the new Danish export success. At that time,
the factory had about 20,000 visitors a year, who were
fascinated to see a modest exhibition of LEGO models
specially produced to demonstrate what can result from
combining LEGO bricks with a little imagination.
The owner of the LEGO Group, Godtfred Kirk Christiansen,
could see potential in the many visitors, and he began to
toy with the idea of creating a park that would be both a
children’s playground and a permanent exhibition of LEGO
models. Godtfred Kirk Christiansen brought together a
team of designers and project managers to turn his ideas
into reality. The team met for the first time in September
1963.

Surprising number of visitors
Five years were to pass before LEGOLAND finally opened
to the public. During that period, the project’s scope
widened. The initial idea was to employ an elderly couple
who would sell tickets and coffee. However, when the park
actually opened there were 50 employees. Similarly, the
drawings suddenly grew to five times their original size.
When the park opened on 7 June 1968, it covered an area
of 38,000 m2 filled with tiny houses, landscapes, working
cranes and moving ships, all made from LEGO bricks. The
LEGO models in Miniland were surrounded by a number
of different attractions, including a small train and a Red
Indian settlement.
The budget estimated that the park would attract 200,000
visitors in the first season. Many people thought this figure
was too optimistic. In fact, there were 625,000 visitors that
year.
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The cornerstones - play and learning
LEGOLAND has been renewed and improved innumerable
times since 1968. Many new attractions have been added
in the period after 2000. The park’s approach remains
faithful to the original concept and it is still based on a
special combination of play and learning centred on the
LEGO brick. Many of the attractions from the early years
are still going strong. Miniland, which was here from the
very beginning, is still at the heart of LEGOLAND and, as
in the early years, children can still take their first driving
licence in the Traffic School. In LEGOREDO® Town you
can still hear parents telling their children that they can
remember sitting on Chief Longears’ knee in order to become a member of what must now be one of the world’s
largest tribes of Native Americans.

Part of the Merlin Entertainments Group
When it was founded in 1968, LEGOLAND was owned by
the Kirk Christiansen family, who also founded the LEGO
Group. In 2005, along with other LEGOLAND Parks, the
park in Billund was sold to the Merlin Entertainments
Group and thus became part of a fast-growing family
of family amusement parks. Merlin Entertainments Group
is part-owned by LEGO Holding/KIRKBI, so, in effect,
LEGOLAND is still in the hands of the Kirk Christiansen
family.
Since 1968, more than 50 million children and adults have
visited LEGOLAND in Billund.

The joy of seeing the park a second time
is actually very important at LEGOLAND
and the figures speak for themselves:
Eighty percent of visitors to the
LEGOLAND Park have visited the
park before.
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1968

On 7 June LEGOLAND® opens for the first time. As
many as 625,000 guests visit the then-small park, which
was more than three times as many as expected.

Hop on board the journey
through 50 years of play
and amazing moments
in LEGOLAND®
1969

YEEEHAA! Pony rides become part of LEGOREDO
with 12 horses and cool cowboys. A ride costs two
Danish kroner.

1974

With 1.4 million LEGO bricks the legendary Indian
chief, Sitting Bull, is the at that time largest single figure in LEGOLAND Billund.

1988

LEGOLAND builds a new main entrance. Since then,
the entrance has undergone a transformation to what
we know today.

1983

The small bricks have grown larger, actually 15 times
larger than the original LEGO brick. DUPLO Land is
ready to be taken in by the smallest kids.

1990

AAAAARRGGHH! The pirates are coming, and Pirate
Land is created with inspiration from a LEGO pirate
series from the 1970s.

1992

1997
LEGO Canoe opens in LEGOREDO, and for the first time
the guests are sailing through the wild prairie channels.
Since 1992, 18 million boat trips have been made.

2007
Dragons and wizards now wreak havoc in LEGOLAND.
The Dragon is today the park’s most popular ride and
it runs close to one million times each year.

2012
600,000 litres of water and 1,200 tropical fish and sharks
become part of LEGOLAND. They live in AtlantisTM,
where LEGO models keep an eye on them.

2016
The penguins move into the Penguin Bay and ever
since they have settled in their icy home in Polar Land,
they have chicks each year.

2018
Ninja skills and lightning quick reflexes are necessary,
because LEGO Ninjago World moves into LEGOLAND. More than 1.5 tons of LEGO bricks are used.

The Flying Eagle lands in LEGOREDO, LEGO Canoe
is completely renovated and the entire LEGOLAND is
touched up, when the park turns 50.
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Longears celebrates 34 seasons
Chief Longears is one of the LEGOLAND park’s most popular figures. For the last 34 seasons,
the same man has taken children onto his knee to welcome them into the LEGOLAND tribe.
However, he is not the only veteran in LEGOREDO® Town. For example, the country music
group RattleSnakes has played in LEGOREDO® Town every summer for the last 30 years.

LEGOREDO® Town
LEGOREDO® Town, a Wild West town, is one of the classic
LEGOLAND attractions. When the Park opened in 1968,
there was a Native American settlement. Park staff went
on a field trip to the US in the early 1970s and LEGOLAND
was extended with a complete Wild West town in 1973.
Among the most popular activities in this attraction is the
LEGOLDMINE, where visitors pan for gold and can get
their gold dust and nuggets ”melted down” into a gold
coin to take home as a souvenir. Gold panning remains
as popular today as it was in the 1970s and 1980s, when
today’s parents were small and panned for gold in
LEGOLAND. We make about 70,000 gold coins every year.

Facts about LEGOREDO® Town
• Ghost - The Haunted House is a part of LEGOREDO® Town
• The legendary Tribal Chief Sitting Bull is built from
1.4 million LEGO bricks.
• Sitting Bull was listed in the 1986 Guinness Book
of World Records as the world’s largest LEGO figure
• The LEGO Canoe canal is 255 m long
• Each of the 17 canoes seats 4 adults or 6 children
• There are 19 horses in the horse carousel Western Riding
• LEGOLAND Billund is the only LEGOLAND park in
the world to feature a Wild West attraction

NEW 2018
FLYING EAGLE
LEGOLAND® has become even more yehaaa! It’s our 50th
birthday and we are celebrating with this year’s novelty,
the Flying Eagle that plunges from the Eagle Rock and
whizzes past all the great LEGO® prairie animals. LEGO
Canoe also presents itself as new, entirely nice and ready
for our 50th season. So come on in and discover the Wild
West in LEGOLAND - bigger, wilder and more impressive
than ever!

Facts Flying Eagle:
• The Flying Eagle is a new ride for the
smaller children.
• Track length: 281 metres.
• Duration: 2 min. for two rounds.
• Capacity: 465 visitors per hour.
• Number of LEGO® models: 13.
• Minimum height: 100 cm.
• Top speed: 46 km/h.
• Manufacturer: Zierer.
• Area size: 1,700 m2.
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LEGO® NINJAGO® WORLD
2016 was the year where the NINJAGO universe was
brought to life in LEGOLAND Billund. When guests take
their first step through the large gate into the LEGO®
NINJAGO World, an area of more than 5,000 m2 with experiences full of fun, play and ninja thrills awaits them.
The centre of the attraction is the large LEGO mountain
crowned by the NINJAGO monastery, surrounded by opportunities for guests to hone their ninja skills together
with the famous heroes of the NINJAGO universe. Jay’s
Rapid Response Training allows guests to practice their
ninja reflexes, and Cole’s Climbing Wall gives them a
chance to strengthen their climbing skills. In Lloyd’s
Laser Maze, guests must writhe through one of the two
dark tunnels without touching the 30 green laser beams.
If that seems a little difficult, fortunately there is room for
several ninjas at a time in the tunnel, so help is available
to sneak around the beams without touching them.
When guests have improved their ninja skills, the time
has come for the final battle against the NINJAGO villains
in NINJAGO – The Ride.
NINJAGO – The Ride is the ultimate ninja experience.
Here, guests must help the NINJAGO heroes defeat The
Great Devourer by mastering the four elements: lightning,
fire, ice and earth.

The ride offers show-downs with the evil villains, and
the new ‘hand gesture’ technology uses the guests’ own
hand movements to create balls of fire and lightning to
eliminate the bad guys. But no one fights alone! Every
car of the ride fights together to defeat the villains on the
way to the ultimate battle against The Great Devourer.
Once the large serpent has been defeated, screens
display which guest has won the most points and is thus
the best ninja.

Fun fact

• At DKK 85 million, 2016 will be the biggest investment year in the history of the park.
• The largest 3D screen measures 4x13 metres.
That corresponds to a 1000” TV.
• NINJAGO – The Ride is 122 metres long and
lasts about three and a half minutes.
• 1.5 tons, corresponding to 727,000 LEGO bricks,
have gone into the area
• It took a total of 7,000 hours to build the LEGO
models.
• You can meet all the famous characters from
the NINJAGO universe in the form of 100 cm
tall LEGO figures.
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A scary, fun and interactive
LEGO® experience
Ghost - The Haunted House is an 800 m2 haunted house
that serves up a hair-raisingly fun and interactive LEGO®
experience. Ghost is the latest feature in what is fast
becoming the historical part of LEGOLAND – LEGOREDO®
Town – and it elevates the conventional haunted house
experience to a whole new spine-tingling level.

two giant drop towers, you will be lifted up eight metres
into the air – before hurtling down again in a dizzying
free fall.

Interactive LEGO experience

Rumour has it that many centuries ago, a small settlement
known as LEGOREDO® Town was home to a genuine golddigger. Old Pete was his name. Old Pete was not like all
the other gold-diggers. He was the man who unearthed
the biggest gold nugget in the world, and used it to buy
a huge mansion: Ghost – The Haunted House. Today, all
that remains of Pete is his skeleton, but stories are told of
a mad professor who lives in the basement of the abandoned mansion, where he carries out crazy experiments.
There is only one way to find out if the rumours are true:
step inside the haunted house. If you dare!

The trip through Ghost – The Haunted House is a lifelike
LEGO experience, where you can fire a laser at little blue
LEGO ghosts and greet the scary, crazy residents that
consist of 149 specially designed LEGO models hidden
in a variety of unexpected places on the two storeys of
the building. As soon as you step inside the mansion you
will feel a creeping sense of unease, and details on the
building exterior also reveal that you need to be on your
guard: the timber-clad outer walls are dark and imposing,
several windows are boarded up with large planks, and
statues of bats dot the façade. The top of the roof towers
15 metres above the ground, which in itself is enough to
give you butterflies in your tummy.

The story behind the haunted
gold-digger’s mansion

LEGO models
• The building houses 149 specially designed
LEGO models

Enchanted mirror maze and free fall

• It took 238,135 LEGO bricks to build the models

As you progress through the attraction, you and everyone
else – young and old – will be drawn into an enchanted
mirror maze, where a variety of sound and lighting effects
combine to leave you with no idea of where you are.
However, the biggest adrenaline rush is to be found in the
basement, which is the realm of the mad professor. Before
you know what’s happening, you’ll find yourself taking part
in the professor’s breath-taking hovering experiment. In

• There are also 28 different, 80 cm-tall LEGO
Mini-Friends figures in the attraction
• The LEGO Mini-Friends figures are built
of 176,540 LEGO bricks
• It took nine LEGO designers a total of
4,400 hours to build all the models

Facts about Ghost - The Haunted House
• Size: 800 m2 over two storeys
• Highest point: 15 metres
• Nine LEGO scenes with interactive features
• The attraction contains two drop towers that provide an
8-metre free fall, as well as a 50 m2 mirror maze
• Height requirement: Visitors must be 110 cm tall to ride the
Ghost. Children between 110-130 cm must be accompanied
by an adult
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Polar Land

Largest investment in the park’s history
The biggest new attraction in LEGOLAND in 2012 was
Polar Land. Costing DKK 75 million to build, it constitutes
the largest single investment in the history of the park. At
the centre of Polar Land, the focus is on Polar X-plorer, a
free-fall roller coaster, one of only three of its kind in the
world and the only one to combine a trip through a polar
landscape with real penguins and the stomach-churning
excitement that the free-fall roller-coaster ride cannot fail
to give.

Penguin Bay is designed to match the birds’ natural
patterns of behaviour, which means, for example, that
both the temperature and light match natural cycles on
Antarctica. The penguins have a land area of 80 m2 and a
70 m2 aquatic area with 180,000 litres of salt water. There
is also a designated nest-building area and rocks for the
penguins to climb on.

Polar X-plorer:
• Area: 3,400 m2
• Max. speed: 65 km per hour

Five-metre free fall
The trip through the polar mountain reaches its climax
as the 16-seater snowmobile plummets in a five-metre
free fall, then lands safely back on its tracks. During the
498-metre-long ride, visitors will feel a g-force of up to
4.2 G and a top speed of 65 km per hour.

• Ride duration: 111 seconds
• Maximum g-force: 4.2 G
• Visitors travel into the mountain at a
height of 10 metres. The mountain is
16.5 m high
• The snowmobile drops 5 m vertically
in a free fall

Polar conditions for the penguins
Polar Land includes a large penguin habitat, which is
home to 19 penguins. The penguins are Gentoo penguins.
In Danish, they are called ”donkey penguins” because they
make a characteristic braying noise. The first penguins,
which came to LEGOLAND in 2012, were born and raised
in Edinburgh Zoo, and their new home – Penguin Bay –
was developed in consultation with the biologists at Atlantis by SEA LIFE™. No doubt that the penguins are thriving.
In 2013, 2014, 2015, and 2016 new penguins were born in
Penguin Bay.

• Visitors must be at least 120 cm
high to ride this rollercoaster, i.e.
usually about six years old
• Guests can watch the penguins
being fed from the amphitheatre

The Gentoo Penguin

• Breeds in the subantarctic islands south of
South America and on Antarctica
• Eats krill and other crustaceans, fish, octopus and zooplankton
• The penguins lay two eggs and incubate them for 33 days
• Adult Gentoo penguins reach a height of up to 75 cm and can
weigh up to 6 kg

Fun fact

Every day one ton of snow and ice is produced inside the
penguin habitat as the penguins love to skate on ice
and play in the snow
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Miniland
Miniland is the heart of LEGOLAND and the first area that
visitors encounter when they enter the park. It all started
here in 1968 with the houses in ”Lilleby” (Little Town).
Since then many more LEGO models have been built
around the original houses. Miniland is also surrounded by
capital cities, famous buildings, miniature towns and
interesting environments, and includes authentic models
from Denmark, Germany, Norway, Sweden, USA, the
Netherlands, England, Finland, Japan and Scotland.
We have also found space for the world of fiction in
Miniland. The Star Wars™ models were introduced in 2011.
Visitors can see scenes from each of the six Star Wars™
movies and from the animated film series, Star Wars™ The
Clone Wars™.
Miniland is built on a scale of between 1:20 and 1:40 by
model designers at LEGOLAND. The new World’s Tallest
area is built in a scale of 1:150.
Many areas are interactive so visitors can use a joystick or
buttons to control what is happening in this LEGO universe.
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Small country - big world
In Miniland there are models of buildings from many different parts of the world.
Visitors enjoy recognising famous and familiar buildings or landscapes made from
LEGO bricks.

Special
”Minilanders”
If you look very carefully around Miniland you may find some
very special MINILANDERS. In connection with special events,
several people from the real world have put a miniature
version of themselves in the park. For example, you can find
Caroline Wozniacki in Billund Aiport and the family from the
‘Father of Four’ films on a large sailing boat in Copenhagen’s
Nyhavn. Jeremy Bulloch and Jake Lloyd, possibly better
known as the Star WarsTM characters Boba Fett and Anakin
Skywalker, have placed themselves in the Star WarsTM
Miniland area.

Experience these areas in Miniland
• Star WarsTM
• LEGO® Friends
• Tyrol
• Germany
• Amalienborg Palace
• Nyhavn
• Copenhagen Harbour
• Amaliehaven
• Märchenstrasse
• The Netherlands
• Billund Airport
• Møgeltønder
• World’s Tallest

• Fredensborg Castle
• Lille By
• Kronborg Castle
• Ribe
• Skagen
• The North Sea
• Energy in Denmark & Esbjerg
• Rosenborg Castle
• Norway
• Sweden
• Kennedy Space Center
• Scotland

Facts about Miniland

• More than 20 million LEGO bricks were used to build Miniland
• The miniature trains, cars and aircraft in Miniland travel a
total of more than 117,000 km each year. That’s the same as
almost three trips around the equator
• There are 32 miniature boats in Miniland. They sail a total
of about 12,000 nautical miles a year – that’s the same as
sailing from Copenhagen to Australia
• In the autumn, the Gardening Department plants 6080,000 bulbs. Every summer the gardeners plant about
25,000 flowering plants
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Last year the original Traffic School
cars from 1968 was replaced by
30 brand new models - all made
in LEGOLAND.

The first
driver’s licence
SEAT Traffic School is adjacent to Miniland and has been
one of the LEGOLAND park’s most popular activities since
1968. Several million children have earned a LEGOLAND
driving licence. The children are given basic instruction in
the highway code and then they get into an electric car
and test their driving skills – just as many of their parents
have done before them.
The Traffic School is one of the classical expressions of the
LEGOLAND park’s play and learn philosophy.

LEGO Train
The LEGO Train has carried millions of visitors on its iconic
route around the original section of LEGOLAND since its
opening in 1968.
When the ‘steam engine’ pulls up at the large platform at
Miniland visitors can climb aboard and enjoy a pleasant
trip for the whole family – viewing LEGO landscapes
from new angles, both near and far. The train travels
around Miniland and past the SEAT Traffic School.
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Pirate Land
In Pirate Land our guests meet the fierce pirates, who
anchored first time in LEGOLAND® in 1990. Pirate Land is
inspired by a LEGO® pirate series, which was very popular already in the 1970s.
In 2008, the area was changed when the Pirate Splash
Battle was introduced to our guests. In the family ride
Pirate Splash Battle, you shoot with jets of water and try to
avoid getting wet yourself.
Our guests can also test whether they are real pirates
when exposed to heavy seas in the Pirate Wave Breaker.
When the pirate ship clobbers the waves and it feels like
standing in the middle of the worst storm of the seven
seas, even a tough pirate will break into squeals and
laughter.
Pirate Land also includes the Pirate Carousel, where you
may be dizzyingly spun around in the pirate tubs. The
more our guests turn the bar, the quicker
they spin.
If you need to get your heart
rate down after the breakneck
pirate raids, the entire family
may go for a ride in the Pirate
Boats. The journey will take
you past shipwrecked
pirates, dangerous
crocodiles and sharks,
and a real pirate party –
everything built of hundreds of thousands of
LEGO bricks.

Facts
• Pirate Land holds 199 LEGO models from the world of the pirates
- Pirate Splash Battle is open from 12 May till 17 September 2017
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Facts about KNIGHTS’ KINGDOM™
The King’s Castle was built using 60 tons of crushed granite and 150 tons of decorative boulders,
and 2,000 lorry-loads of soil were used to create the landscape around it. The King’s Castle has
1,200 m2 floor space. The models in the area are made from 1,130,000 LEGO bricks. The Dragon
makes 1.3 million trips a year. Vikings’ River Splash cost DKK 25 million when it was built in 2006.
Water runs through the channels at a rate of 4,000 litres a second.

KNIGHTS’
KINGDOM™
KNIGHTS’ KINGDOM™ is an area centred on the majestic
King’s Castle - a huge medieval fairytale fortress which
was built in 1997. The King’s Castle cost DKK 45 million to
build. At that time it was the LEGOLAND Park’s largestever single investment.
The main attraction is the Dragon roller coaster, which is
one of the most popular attractions in LEGOLAND.
The Vikings’ River Splash ride was added in 2006.

Olli the Dragon
When guests visit LEGOLAND they simply cannot avoid
meeting the park’s permanent residents, i.e. a large
number of different figures who enjoy talking and playing
with the visiting families every day. One of these is Olli the
Dragon, who is often seen out and about in the park with
the princess. Some people would ask why on earth there
is a dragon living in LEGOLAND but there is a very natural
explanation. Behind each of our figures is a little story
about how they came to live in LEGOLAND. Olli is no
exception.
They say that the princess came across a little
green and red egg one day when she was
walking in the park, saying hello to
the children visiting LEGOLAND. She
kept the egg safely up in the King’s
Castle. Several months later, the egg
hatched and out popped a little dragon.
She called him Olli.

Fun fact
Every year there are more than 500 stunt show performances at the LEGOLAND King’s Castle. Ukrainian stuntmen
perform daring feats of strength and agility. Many of the
performers have been on the team since the shows
started more than 15 years ago and every summer
they return to Billund to fall in the water time after
time, to the sheer delight of children and adult
visitors alike.
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The ultimate attraction
In many ways, THE TEMPLE is the ultimate attraction at LEGOLAND because it combines several different
experiences. The combination of the unique LEGO universe, a fun ride and interactivity helps visitors create
their own personal experience every time they try out the attraction.

Adventure Land
Adventure Land offers a unique combination of Central
American atmosphere with Egyptian mystique. In this area
you can find the X-treme Racers roller coaster, which
reaches a top speed of 60 km an hour as it hurtles down
a very steep slope. In THE TEMPLE, family members can
compete against each other, shooting targets as they ride
past mummies and secret treasure.

Facts about Adventure Land
• THE TEMPLE covers an area of 1,500 m2 in Adventure Land
• More than 400 tons of soil were moved to build
the new area
• The building covers an area of about 1,000 m2
• Its facade is 8 m high and 43 m wide
• There are 31 specially designed Jeeps, each
with two light guns and a joystick
• Each Jeep seats 2-3 people
• The ride is 108 m long and contains 11 different scenes
• There are a total of 120 interactive targets, 20 animated
figures, 4D effects (heat waves, odours and water bombs),
and lots of sound and lighting effects
• THE TEMPLE has capacity for 1,200 visitors an hour. In 2011,
1.3 million people visited THE TEMPLE
• X-treme Racers runs at a height of up to 16 m

Fun fact
At one point, the LEGOLAND Park’s Technical Department began
to wonder why the triggers on the interactive Jungle Racers
”water bombers” wore out so quickly. A counter was fitted to
register how often during a day the trigger was pressed by
enthusiastic children. The figure was about 10,000. In round
figures, this means that the triggers are pressed every three
seconds during the Park’s opening hours.
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Adults at play
Fire Brigade is a great example of how the attractions in the LEGOLAND Park engage the
entire family. It’s not uncommon to see two families competing as if their lives depended on it
and dads will typically break a sweat as they put all their energy into the game.

Fire Brigade
At the LEGOLAND Fire Station, childhood dreams of
becoming a fire-fighter come true in a fun attraction,
where families compete against other families to become
the fastest and most efficient fire-fighting team. The fire
engine has to be pumped manually to reach the burning
building, where the ”flames” have to be doused by
pumping a predetermined quantity of water as fast as
possible. Once the fire is out, the fire engine has to be
returned to the start.

DUPLO® Land
DUPLO® Land is a colourful play land, where the youngest
visitors can explore a universe they are familiar with from
the DUPLO range – but 15 times larger. The design of the
500 m2 area is based on three key values: relaxation,
quality and safety. The ground is surfaced with thick
rubber matting. Adjacent to DUPLO Land is the Baby
Care Centre, where visitors with infants can find everything they need.
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Imagination
Zone

4D movies engaging all your senses
At LEGO Studios there are movies with new dimensions
to delight the family. The cinema is equipped with
advanced technologies to provide top-quality video and
sound, combined with lighting, smoke machines and
other 4D effects.

Facts about LEGO Studios
• LEGO Studios has 25 kilometres of cables and wires
• The audio system has 32,000 W output power – 2,000 W
are normally enough for an indoor music event

Atlantis by SEA LIFE™
Atlantis by SEA LIFE™ is the LEGOLAND Park’s underwater LEGO universe. In the huge ocean aquarium visitors
can see live reef sharks, rays and colourful tropical fish
surrounded by LEGO submarines, divers and shipwrecks.
The trip around the aquarium is constructed as a journey
leading to the lost city of Atlantis.

Facts about Atlantis by SEA LIFE™
• Atlantis was built in LEGOLAND in 2007. The aquarium
soon became a huge success and has since been
introduced to all the other LEGOLAND parks across the
world
• Price: DKK 20 million
• Atlantis covers an area of 1,000 m2 and contains
600,000 litres of water
• It takes 20 tons of salt to make this much artificial
salt water
• There are 1,200 tropical fish in the aquarium. The largest of
these is a 2.5 m nurse shark, which weighs almost 100 kg
• The models in the aquarium are made from 230,000
LEGO bricks
• The fish use the LEGO models in the water as camouflage. For example, the yellow fish hide in the yellow
models
• The aquarium has been created in partnership
with SEA LIFE, Merlin Entertainments Group’s
aquarium parks and the world’s largest
chain of aquaria

Fun fact
LEGOLAND is one of only a few places in the world
which has succeeded in getting sea horses to breed in
captivity. LEGOLAND supplies sea horses to aquaria
all over Europe. Breeding success can be attributed
to several factors including that marine biologists in
LEGOLAND make an effort to prepare special feed
for the baby sea horses.
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EVENTS I LEGOLAND® 2018
LEGO® WORLD TOWER

FØDSELSDAGSKONCERT – DET’ FOR BØRN! 2. JUNI
Joey
Moe

Albert
Dyrlund

26. - 30. juni

LEGOLAND® fylder 50 år, og det fejres med et brag af en koncert!

NINJAGO® DAYS

LEGOL

SEPTEMBER SHOWS – LØRDAGE I SEPTEMBER

A N D ® B I L LU N D R E S O R T

IERE

21. - 22. april

®
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NINJ ovie
LEG
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NEW

1. september

8. september

15. september

22. september

FERRARI DAYS

18. - 19. august

HALLOWEEN
I samarbejde med

DRAGEKLØER OG BUSSEMÆND – VI HAR
ÅBENT TIL KL. 21 I EFTERÅRSFERIEN

SÆSONPAS SØNDAGE
– HVER SØNDAG

Kom og leg

BRICK OR TREAT

med mig i efterårsferien,
så kan jeg måske også
sætte tænderne i dig…

OPLEV FYRVÆRKERI
HVER AFTEN
I EFTERÅRSFERIEN

7. oktober – 28. oktober

as
Sæsonp
Læs mere på LEGOLAND.dk

Få adgang fra kl. 9, og få en tur mere
i en række forlystelser, når du viser
dit Sæsonpas

LEGO, the LEGO logo, the Brick and Knob configurations, the Minifigure, NINJAGO and LEGOLAND are trademarks of the LEGO Group. ©2018 The LEGO Group. TM & © 2018 WARNER BROS. ENT. ALL RIGHTS RESERVED (s17). Fanta is a registered trademark of The Coca-Cola Company (c) 2018 The Coca-Cola Company.

Sigurd Barrett – Hr. Skæg – Onkel Reje
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Restaurants
Food for all tastes

For many visitors to LEGOLAND , a great day is not complete without enjoying a little of something that you don’t
get to eat everyday. At LEGOLAND we believe it is important that we give our visitors the widest possible choice,
so anything from burgers to salads and different kinds of
buffets are available in the park.
Many of our visitors do not want to wait for their meal.
They want to spend as much time as they can exploring
the park, so at LEGOLAND we make sure that we offer a
wide variety of high-quality food served fast.
However, we also cater for visitors who like to savour their
food. The restaurants in the LEGOLAND park provide food
to satisfy gourmet palates too.

Facts about Food & Drink

®

• During the season Food & Drink employs 700 people and
is the largest department in LEGOLAND
• There are 40 food establishments in LEGOLAND
• LEGOLAND operates a very strict self-regulation program
which ensures that food safety standards in LEGOLAND
are excellent
• Every year we make 300.000 cups of coffee

For several years now, LEGOLAND has also made a
conscious effort to offer healthier alternatives to hungry
visitors. You can choose salads at all our food establishments, and fruit is included in all our children’s menus.

Fun fact

There are seven restaurants
in LEGOLAND:
• Knights’ Restaurant
• Saloon in LEGOREDO® Town
• Polar Pizza & Pasta in Polar Land
• Italian Pizza & Pasta in Miniland
• Family Buffet in Miniland
• Grill House in LEGOREDO® Town
• Burger Kitchen near LEGO Studios.

• The number of sold hotdogs in one
season would reach from Billund to
Herning.
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Shops

Visit the world’s largest LEGO shop
LEGOLAND was originally conceived because the factory
in Billund received thousands of visitors every year, who
were keen to learn about the LEGO product.
Since the first day, there has been a LEGO shop in
LEGOLAND. Today visitors can pay a visit to the worlds
largest LEGO shop in the park. The shop area exceeds
1,000 m2.
In the shop visitors can buy almost the entire LEGO range
and a number of LEGOLAND products that are available
only here, e.g. knight’s swords and princess outfits. You
can also build your own Mini-figure – a unique LEGO
figure of your very own to take home as a souvenir.
The LEGO shop gives visitors the chance to buy a souvenir so that they can relive the fun and fairytale at home.
LEGOLAND also has a large children’s wear shop, LEGO
Kids Wear, which also stocks Northern Europe’s biggest
selection of LEGO WEAR, and a store with a large selection of adult clothing.
Visitors will also find a number of other shops in the park
selling LEGO products adapted to a specific theme, e.g.
Castle Shop in the KNIGHTS’ KINGDOM, LEGO NINJAGO
Shop in NINJAGO World and Go’ Figure which is placed in
LEGOREDO, and sells everything with the LEGO Minifigure.

Facts about LEGO Shop
• The selection includes 1,400 separate LEGO items
• The shop covers an area of more than 1,000 m2
and employs 50 people
• The shop measures 75 m from front to back
• The shop was extended by 50% in 2011 to
meet growing demand
• Enough LEGO bricks have been produced to
supply 102 bricks to every person on the planet
• At around 306 million every year, the LEGO Group is the
world’s largest producer of tyres

LEGO® NINJAGO® shop
This season LEGOLAND BIllund introduces a new LEGO
LEGO NINJAGO shop with the complete selection of both
LEGO LEGO NINJAGO boxes and merchandise.

Fun fact
Good service from a child’s perspective is our primary
goal in LEGOLAND, and all our staff receive many
hours of training. You will therefore often see LEGO
Shop staff drop to their knees when they explain something about the products to our youngest visitors.

21

l
ia
ec e
sp ac
ry pl
ve rk
A wo

A very special
workplace
Happy LEGOLANDERS

Amazing employees at amazing
adventures
Play is in the spotlight at LEGOLAND, and as an employee it helps to be a budding kid. Many of the employees
have a special relationship with the LEGO product and
the many exciting play universes, which are so closely
linked to the experience of LEGOLAND. It’s therefore
decisive that the employees like to interact with the most
important guests, the children, and continuously support
the magic experience in LEGOLAND. Of course this goes
for both princesses, pirates, and other employees at the
attractions, but just as much for the employees at the
shops and restaurants as well as technicians, gardeners,
and administrative functions. Everybody are at all times
aware that there are guests around them and that they
contribute to create the LEGOLAND experience.

LEGOLAND is a special workplace in many ways, but it’s
a prominent feature that the employees are reluctant to
leave it again. Series of 25 years’ anniversaries are celebrated at LEGOLAND, and many LEGOLANDERS experience special social collegial ties across the departments,
where help is always to be found. This can amongst others
be seen when the spring opening approaches where they
work around the clock to have everything ready, or when
things get extremely busy during peak days, and everybody pitches in to give a hand.

WOW experiences for all guests
Everybody at LEGOLAND focuses on exceeding the
guests’ expectations and deliver WOW experiences, which
make the big difference. Beyond the spectacular attractions this takes place through the employees’ focus on
the children, who confirm that LEGOLAND is a place for
children where fantasy meets reality. A fun duel against
a pirate, a girl to girl talk with the princess, a birthday
song in the restaurant or an employee, who takes extra
care and considers the individual child, takes the experience from being good to being marvellous. This is why
all employees at LEGOLAND are trained in understanding
and playing with the children and supporting the fantastic
LEGO universe.
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Spend the night in a fairytale
Hotel LEGOLAND is practically an amusement
park in its own right. The Hotel arrange treasure
hunts and LEGO building contests, and the interior itself invites children to play and explore the
hotel. There are entertaining details everywhere
you go – just see what happens when you pay a
visit to the toilet!

Hotel
LEGOLAND®
A hotel which invites you to play

LEGOLAND HOTEL & CONFERENCE

When you stay at Hotel LEGOLAND, your LEGOLAND
experience is not confined to your visit to the park. The
hotel is themed and fitted out in every conceivable way
to create a child-friendly environment that invites kids to
explore and play.

Play and learning are not just for children. Research has
shown that adults also learn better through play and visualisation, and there is a direct link of red LEGO bricks from
the LEGOLAND Park to LEGOLAND Hotel & Conference.
This large, state-of-the-art conference centre has developed the Business & Bricks conference programme, which
can help companies develop employees’ capacity to cooperate and to create an understanding of the corporate
values and vision. The concept is directly descended from
the Meetovation concept , the objectives of which are to
promote innovative, creative and, not least, efficient ways
of holding meetings.
The hotel and conference facilities at Hotel LEGOLAND
together create a unique background for your meetings,
workshops, conferences and other corporate events.

Treasure hunts, building contests, play rooms and games
consoles are just some of the many activities on offer at
the hotel for its youngest guests.
Hotel LEGOLAND expanded in 2009, adding a new
entrance, reception area and accommodation wing
comprising 24 theme rooms in Adventure style. In 2014,
the hotel opened another new wing featuring 24 rooms
designed with a ‘Knights’ theme. There are two restaurants in the hotel: Panorama, which serves a delicious
buffet and Mindstorms Pirate Restaurant.

Facts about Hotel LEGOLAND
• Hotel LEGOLAND is a four-star hotel. It has 223 rooms
and its own direct entrance to the LEGOLAND Park
• 50 ”Park View” rooms.
• The hotel also has 153 specially themed rooms
featuring the Adventure, Knights, Princess, Pirate,
LEGO® Friends and LEGO® NINJAGO universes.

Facts about LEGOLAND
Hotel & Conference
• 27 conference rooms
• Two large auditoriums, seating 54 and
300 people, respectively
• A 1,800 m2 Multihouse for large events
• The conference centre is regularly used by a number
of leading-edge companies, including Vestas, Danfoss,
Siemens and of course the LEGO Group

Newly refurbished Park View rooms
The view of the park after closing hours is merely one of the features the
newly refurbished Park View rooms offer. When you enter the entirely orange hallway, only a door separates the guests from a true colour inferno.
The newly renovated rooms ooze the LEGOLAND spirit, and in particular
the specially designed headboard reminds the guests that they are in the
middle of the one and only LEGOLAND experience. Just outside the windows the park awaits, and should the waiting time be long, the guest may
play with the many LEGO bricks in the room or look out the window and
start planning next morning’s challenges.
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LEGO® themed Holiday Village
On 1 January 2013, LEGOLAND took over the LEGOLAND
Village youth hostel and the former FDM camping site, rallying them under the name LEGOLAND Holiday Village.
Following thorough renovation and modernisation to the
tune of DKK 17 million, LEGOLAND can now invite families
to stay at the new Holiday Village that offers a wide range
of overnight options – from modern camping facilities and
cabins to hostel rooms – all with a clear LEGO® footprint.
The new Holiday Village means that LEGOLAND strengthens its position as a holiday destination for Northern
European families. The Holiday Village adds 2,000 beds to
the almost 1,000 already available at Hotel LEGOLAND.

LEGO models in the
LEGOLAND Holiday Village

Facts about LEGOLAND Holiday Village
• 48 LEGO pirate-themed rooms
• 60 cabins
• 50 NINJAGO Cabins
• 30 Wilderess Barrels
• 25 tents
• 250 caravan spots
• 3 service buildings featuring toilets,
kitchens and showers
• LEGO themed reception and LEGO shop
• Located a few hundred metres from
the LEGOLAND park main entrance

• 516 new LEGO models
• It took 8,357 hours to build the models, corresponding
to 12 model builders working for 17 weeks
• It took 972,750 LEGO bricks to build the models
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LEGOLAND® Billund Resort
Welcome to the world’s best family
holiday

Have an even funnier holiday
with a Be Happy Pass

Is ‘world’s best’ perhaps overdoing it? Not according to
the guests who have visited LEGOLAND® Billund Resort.
“This was our best family holiday ever,” says one. “This holiday surpassed all our expectations,” says another. That is
indeed special. But that is what you get when LEGOLAND,
Lalandia®, GIVSKUD ZOO and a total of eight municipalities work together to realise one common dream: Creating
the best place for a family holiday. Live the dream. Be a
viking for a day. Or a princess in the royal castle. Go on a
whale-spotting safari. Experience the World Heritage of
the Wadden Sea or the gingerbread town of Christiansfeld. Visit Ribe, the oldest town in Scandinavia. Go on a
shopping spree. And cool off with the best swim of the
year from a truly special beach. There are lots of activities
for your best holiday ever.

When you book your stay at LEGOLAND® Billund Resort,
you will receive a free benefit card providing you with
discounts, special offers and unique experiences. For
instance, you can get a discount if you want to try Bridgewalking on the Old Little Belt Bridge, or if you want to get
behind the scenes at GIVSKUD ZOO to wake up the animals. You can have an owl sit on your arm or bring home a
tektite, formed in a meteor crash. And so much else.

LEGOLAND® Holidays
LEGOLAND Holidays helps visitors to the LEGOLAND park
to book rooms at hotels and inns, reserve summer chalets
and camping sites, or to find vacancies at holiday centres
and youth hostels. Most of the accommodation is located
close to LEGOLAND and visitors can book entrance

tickets to the LEGOLAND Park when they book accommodation.
LEGOLAND Holidays: Tel.: +45 9623 4792
LEGOLANDHolidays.dk
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Fun facts
Did you know…

• That the 50 millionth visitor walked through the gates into
LEGOLAND® Billund in 2012
• In the autumn we plant about 80,000 spring bulbs at
LEGOLAND. We make sure that LEGOLAND blooms from
early spring, even before there are fresh green leaves on
the trees
• The King’s Castle in KNIGHTS’ KINGDOM has a floor area of
2,500 m2. This corresponds to about 20 single family homes.
The King’s Castle in KNIGHTS’ KINGDOM took only eight
months to build and is the fastest-built castle in Denmark.
The castle is decorated with 160 tons of crushed granite
and 150 tons of boulders
• With a gathered amount of 85. Millions kroners 2016 was the
biggest investmentyear in the history of the LEGOLAND®
park. Behind the investment is a new NINJAGO area, which
include more than 5000m2. The biggest draw will be the
interactive worldpremiere of NINJAGO – The RideTM.
• The smallest LEGO model is a dove in Miniland, which
comprises four small, white bricks
• Every year, the LEGOLAND gardeners produce 2-3,000
flower arrangements and other table decorations e.g. for
use in connection with conferences. They also tie about
2,000 bouquets for Hotel LEGOLAND

You would have to stack
40,000,000,000 (40 billion)
LEGO bricks to reach the moon.

• The LEGOLAND park has set up about 200 nesting boxes
for tits and songbirds. Baby birds feed on huge quantities
of insects, caterpillars, etc., so the birds help to keep pests
to a minimum
• When LEGOLAND Billund opened in 1968, the park covered
38,000 m2. Today the LEGOLAND park covers an area of
147,000 m2
• There are eight LEGOLAND Parks around the world:
LEGOLAND Billund, LEGOLAND Windsor (UK), LEGOLAND
Deutschland (South Germany), LEGOLAND Malaysia,
LEGOLAND California and LEGOLAND Florida in the USA,
LEGOLAND Dubai and LEGOLAND Japan.
In addition three parks are on their way in Korea (2018).
There are also 16 LEGOLAND Discovery Centres
• Enough LEGO bricks have been produced to supply
102 bricks to every person on the planet
• There are 915,103,765 different ways to combine six eightstud bricks of the same colour
• The aquarium in Atlantis by SEA LIFE™ contains 600,000
litres of water, which is cleansed once an hour – every day,
all year round
• 65 million! The total number of LEGO bricks used to build
LEGOLAND Billund
• We never saw, cut or file a LEGO brick to make it fit into a
model. We can always find a solution in our assortment

26

®

ND
LA
O
G
LE

All roads lead to LEGOLAND®
By road

From the South follow A7/E45 to junction 63 (Bramdrupdam).
Then follow route 441 to Bredsten and route 28 to Billund –
alternatively route 176 via Egtved.
From the North on E45. Leave E45 at junction 57 (Horsens S).
Follow route 30 until just past Billund Airport to LEGOLAND.
From Funen and Zealand on E20 direction Vejle/Aarhus.
Leave E20 at junction 61 (Vejle S). Follow route 18 to Vejle
and route 28 to Billund.
GPS: Program your GPS to Nordmarksvej 6-9, 7190 Billund.

LEGOLAND® app
Download LEGOLAND app for iPhone and Android
through the App Store or Google Play.
With LEGOLAND app you can explore all the familiar and
beloved LEGOLAND experiences. Find your way around
the park with interactive map, plan your trip or find current
events and offers.

By air
Billund international airport is very close to LEGOLAND.
There are direct connections to most parts of Europe and
to the rest of the world via Copenhagen.

By bus and train
There are bus connections to LEGOLAND from the
following railway stations: Kolding (takes about 1 hour)
and Vejle (about 45 minutes).

Car parking
LEGOLAND has parking space for more than 5,000
vehicles. There is also a designated area for disabled
vehicles and a coach park. Coaches may load and unload
passengers from the short-term coach park near the
entrance.

Go mobile with
LEGOLAND®

Download LEGOLAND
Billund app free

Season Pass – exclusive experiences
only for you with a Season Pass
A Season Pass gives free access to LEGOLAND 200 opening days during the season and already at the 2nd visit it
has made its money back. With the Season Pass you get
exclusive experiences and attractive advantages, such as:
Children with Season Pass eat free each day all day
Exclusive Season Pass Sunday each Sunday throughout
the entire season
LEGO, the LEGO logo, the Brick and Knob configurations, the Minifigure, NINJAGO, NEXO KNIGHTS, DUPLO and LEGOLAND are trademarks of the LEGO Group.
©2016 The LEGO Group. © & ™ Lucasfilm Ltd. THE LEGO® MOVIE © & ™ LEGO Group & Warner Bros. Entertainment Inc. All Rights Reserved. (s16)
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MERLIN ENTERTAINMENTS PLC FULL YEAR 2017 FACTSHEET

A WORLD OF MAGIC
Merlin Entertainments plc is a global leader in location based, family entertainment. As Europe’s Number 1 and the world’s
second-largest visitor attraction operator, Merlin now operates over 124 attractions, 15 hotels and 6 holiday villages in 25
countries and across 4 continents. The Company aims to deliver memorable experiences to more than 65 million visitors
worldwide, through its iconic global and local brands, and the commitment and passion of its c.29,000 employees (peak season).

ABOUT OUR BUSINESS

OUR AIM IS TO CREATE A HIGH GROWTH, HIGH RETURN, FAMILY ENTERTAINMENT COMPANY BASED ON STRONG
BRANDS AND A GLOBAL PORTFOLIO THAT IS NATURALLY BALANCED AGAINST THE IMPACT OF EXTERNAL FACTORS.
We deliver two types of visitor experiences managed across three Operating Groups

MIDWAY
ATTRACTIONS

LEGOLAND
PARKS (LLP)

RESORT THEME
PARKS (RTP)

Indoor Attractions located in
city centres or resorts

LEGO themed accommodation, rides,
shows and interactive experiences

Accommodation, rides, shows and interactive
experiences around a central theme

Revenue

EBITDA

Revenue

EBITDA

Revenue

EBITDA

Attractions

Countries

Attractions

Countries

Attractions

Countries

£656m

£220m

110

£609m

22

£329m

£230m

8

7

£72m

6

3

*Revenue and EBITDA for the year ended 30 December 2017

OUR STRATEGIC
GROWTH DRIVERS

1. GROWING THE EXISTING ESTATE
THROUGH PLANNED INVESTMENT
CYCLES
2. EXPLOITING STRATEGIC SYNERGIES
3. TRANSFORMING OUR THEME
PARKS INTO DESTINATION RESORTS
4. ROLLING OUT NEW MIDWAY
ATTRACTIONS
5. NEW LEGOLAND PARK
DEVELOPMENTS
6. STRATEGIC ACQUISITIONS

WORLD OF ATTRACTIONS

124

18%

attractions

25

countries

4

continents

FINANCIAL
PERFORMANCE

31%

27%

GEOGRAPHY
(REVENUE)

31%

39%
VISITORS

69%
24%

 UK
 US

 EUROPE
 APAC

 DOMESTIC
 TOURIST
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Revenue and EBITDA growth
2012-2017 (£m)

+8.2% CAGR
+6.5%

1,594

2017

1,428

2016

474
433

2015

1,278

402

2014

1,249

411

2013
2012

1,192
1,074

390
346

Key
Existing Merlin attractions
Existing UK attractions
2017 New attractions

WEATHER
EXPOSURE

*Attractions and countries as at 30 December 2017

 OUTDOOR
 INDOOR

61%

THE MAGIC IN NUMBERS
In 2017, a record 66 million guests
visited Merlin attractions worldwide.
That’s more than the entire UK population.
2017

2008

35m

66m

17m

LEGO bricks

LEGOLAND Japan
opened in April
2017. There are
over 10,000 model
structures in the
Nagoya theme park
using over 17 million
LEGO bricks.

1.2 bn

£

worldwide views

Merlin’s first new
attraction in
partnership with Bear
Grylls opens at the
NEC, Birmingham later
in 2018. Bear’s series
Man vs Wild has been
viewed more than 1.2
billion times around
the world.

Alton Towers
Resort’s new
£16 million roller
coaster Wicker Man,
which will open in
Spring 2018, is the
first wooden roller
coaster in the UK for
over 20 years.

7

Merlin has eight LEGOLAND Parks in seven
countries. We believe there is scope for
20 LEGOLAND Parks worldwide.

figures

Since Donald Trump’s
inauguration, Madame
Tussauds has created
7 figures of the US
President.
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STOCK DATA
Listing — MERL.LN (LSE) MERL.Y (ADR)

Top shareholders:
• KIRKBI A/S
• Wellcome Trust
• Marathon Asset Mgt
• BlackRock Investment Mgt

Sir John Sunderland — Chairman
Nick Varney — CEO
Anne-Francoise Nesmes — CFO

James Crampton
Corporate Affairs Director

Brunswick

Simon Whittington
Head of Investor Relations

james.crampton@merlinentertainments.biz
+44(0)1202 493 014

merlin@brunswickgroup.com
+44(0)207 404 5959

simon.whittington@merlinentertainments.biz
+44(0)1202 493 011

Market cap — £3.5bn*
*as at 28 February 2018

16m

roller coaster
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